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NC ABLE Eligibility Survey 
 

 
Who is opening the account? 

 

 

 
 

 
Account owner eligibility. 
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Do you participate in your employer 401(k) 
or other employer-sponsored retirement plan? 
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Webinars and Events 
 

Webinar Events 

NCACDSS Adult Services Committee Meeting A Special Needs Podcast 

Johnston County Public Schools NC ABLE Clinic at UNCG 

Metro School Parent Round Table Burke County Community Resources 
& Transition Fair 

Partners Health Management Staff ASNC Conference 

Union County Public Schools Reach for the Stars! 

NCCDD Night to Shine 

21 & You Disability Rights NC Conference 

 Goldsboro Day in the Park 

 
Upcoming events include: FCR Family Fun Day, GSO 
UNITE Festival, DECI Resource Fair, Disability:IN NC, 
Children with Disabilities Resource Fair, NC Assistive 
Technology Expo, SONC Summer Games 



 

 
 

 
NCABLE.org 
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6-month period October 1, 2025 – March 31, 2026 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 49,618 views Locations 
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6-month period October 1, 2025 – March 31, 2026 

 

 

 

 Device Used 
 

 Acquisition 

 

 For Employers views up 160% 
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NC ABLE Program Communications Strategy Outline 
 
 
 
 

 
• Education through engagement – Engage the public through effective networking, editorial, social media, 

and PR placements with the goal of educating potential participants (and their families) about the benefits of 

ABLE and NC ABLE. 

 
• Enrollment – Provide information on the enrollment process and NC ABLE account benefits/features. 

Dispel misunderstandings and provide information that makes individuals feel comfortable taking action. 

 
 
 
 
 

 
• People with disabilities, their families, and guardians 

 
• Organizations that provide services and supports for people with disabilities 

 
• Private companies and corporations 

 
• NC General Assembly 

 
• Priority: Public/Media, NC advocacy and membership associations, state and regional community groups, 

Legislators and their staffs 

 
• Secondary: Financial services providers, businesses who provide services and supports, legal services providers 

Areas of Focus 

Audience 
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NC ABLE Program Communications Strategy Outline 
 
 
 
 
 

 
• The NC ABLE Act is one of the most significant pieces of legislation ever passed in NC to support independence 

for people with disabilities. NC ABLE accounts have the potential to make a real and lasting impact on the financial 

security of individuals with disabilities, and their families. 

 
• NC ABLE accounts provide people with disabilities and their families a new opportunity to save and plan for a better 

economic future and improved quality of life, without losing needed supports from SSI, Medicaid, and other 

programs. NC ABLE accounts positively impact financial day-to-day challenges and provide an opportunity to save 

for the future. 

 
• Because North Carolina participates in the National ABLE Alliance, NC ABLE accounts have the benefits of 

competitive pricing, 

coupled with high quality institutional investment management. The NC ABLE Program Board of Trustees provides 

strong oversight 

of the NC ABLE Program. 

Key Messages 
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Partners & Collaborators 
 
 
 
 

 

 
 

 

 

 

 

 



 

 

 
Thank you. 

Christy Farrelly, Communications 
 

 
Christy.Farrelly@nctreasurer.com 

 

 
(919) 814-3830 

 

 
NCABLE.org 

 
3200 Atlantic Avenue 

Raleigh, NC 27604 13 
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